Seo Conference 2015 - SEO copywriting
(presentation is translated from Bulgarian)

SEO copywriting, unique text and... uniqueness of texts.

It's not about better writing to sell more.
It's all about writing texts for higher ranking in Google!

Because the most of the texts in Internet are written
purpose!
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I'm SEO expert at 3D Web Design
(analyst+strategist)

A small firm in Sofia with misleading name :)

3D WEB DESIGN It's one of the first FIVE companies in Bulgaria offering SEO services.
see | We're offering SEO services since January 2008.

DeEveLGrMENT We've written over 8100 articles (in Bulgarian) in the past two years.
We've written over 2100 articles in English for last year.

We write daily about 20 400-450 words articles.

50% of these orders are for other SEO companies (outsourcing).

For comparison:

One average copywriter in the online media who writes qualitative articles (1000
words), has written around 200-300 articles total.

One average copywriter in the online media who writes articles with lower
quality (400-500 words), has written in total around 500 - 800 articles.

90% of the online media doesn't pay attention at how exactly is their content
ranked and don't write it in @ way so it can be ranked best in search engines!
These online journalists are simply writing news. In over 90% of the cases
they're only rewriting content which has been created by others.

SEO
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Copywriters in news sites

Duplicate text example: http://dariknews.bg/view_article.php?article_id=1336690

(: =1 skypran

L)
J ®aiin [lNpaeka [poeepka yHWKaneHooTw Cnpaska

J ¥ B3 Bl e J 5| @ JKo,qupoEKa: |-.ﬂ:1NDow5-1251 v|

JA,qpec: | | x J MrHopupoeaTe 4oMEHBL | dariknews.bg |

MM reEPBE e nbpBa NonAvTUYecka cuna B MNbpBr MHOroMaHgaTed n3bupatened paloH, codat __
pPE3YNTaTH 0T BUYepallHuTe n3bopw 3a 43-to HC. TEPB & nogkpeneHa oT 36,52% 0T MMaAlWTE NpaBo Ha rnac.

| PESVRRSRARE roxassaT, ye IS Lsmpm r kaTo naptusta B SRYGNNE 16,57% ot
OOBEpPWETO Ha XopaTa. | peTH ca nea c 13,80%, cnenBann . PeioimaTnchm bnok — B3HC,
I.[lBF ACB, HIMNCA, CAC ca ycnenu ﬂ,aICEIEHEJ'IHT OoBepHeTo Ha 7,22% . . Metk .

“ _ ﬁ - ENES ,78%.

LlecTta nonMTMYecka cuna B pernoHa ce odepTaea BBLL ¢ 5 81% . 3 Ataka ca nonvamnm 4 04% . Ofio 316
429 Haxa uMallKMTe NpaBo Ha rnac B bnaroesrpand 5 Mposepka gokymenTa =]
HapoAHW NPeACTaBUTeN C1 0CNopBaxa B NPeAcPOY  aepmaus:
lepEy EKE Bakneess. YHUKANBHOCTE TercTa 45% / 10%. HeyHHMKaNbHbIA TEKCT.
—I . Pepaktop Tekcra
Hafgeno 3% / 19% http:/ fwww.focus
Hafigeno 3% / 19% http:/ fwww.focus
Haigeno 2% / 4% http://www.bta.bg [ (] 4 ” OTMeHa | Enowkmpostan
Hahgeno 2% / 18% http:/ www.bta.bg
Hahgeno 2% / 12% http:/fwww.bta.be/be/c/VT/id/ 326388
Haihgeno 3% / 11% http:/ /flip.be/cluster/3adfébBB462 314602902 dd0a77éectfhd

[15:15:58] Hahaeno 6% / 32% coenagenwiia: http:/ fwww.focus-radio.net/fac ion=news&id=r81684%AE=1
[15:15:58] Haliaeno 6% / 32% coenagedwii: http://www.focus-radio.net/fac ion=news&id=78164684

[15:15:58] Hakgeno 55% / B7% cosnagerHwi: http://tvdarts.com/index.php/blagoeverad/7035-gerb~vodyat-ubeditelno-v-blagoeverac
[15:15:58] Hakgexo 55% / 90% coBnageHWi BCero

[15:15:58] 3agava npepeada ([pesbiwen nopor 35% (cM. HacTpolikk) coBnageHmi.) -
< | il r

Sﬂnamawc roToe K paborte | 811 cumeonoE -
T —~
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http://dariknews.bg/view_article.php?article_id=1336690

What constitutes copywriting?

Copywriting is the process of writing texts for posting in websites, for PR purposes,
for media, TV or radio commercials. These texts are written by people called
copywriters.

What stands for copywriter?
Copywriter is the person who (should be) a specialist in the qualitative text writing,
narrates interestingly, has writing talent and excellent writing skills.

And what is SEO copywriting?

SEO copywriting constitutes writing of specific texts in a special manner - specially
for posting in websites. In this case each text is written in a manner, so it would be
well ranked in search engines — that's particularly important.

Specifics of SEO copywriting

When numerous texts have to be written, it's particularly important to be written
qualitative and each one of them should be unique. Meaning — when 60 texts are
written for websites, each one should be unique and different from the others 59,
and it shouldn't be copied from the internet. Texts which are already ranked in
search engines (texts already posted in websites) are not ranked well in Google!

SEO
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In Bulgaria there are many unemployed who perform as copywriters
and even think that they're good at what they're doing!

SEO
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The reality at SEO copywriting

KOHLEPEHLLMA 2015

When I was looking to hire one
more copywriter, I posted an
job ad. I received over 210 job
applications and I told myself:

Great, I'll have huge selection :)
The reality:

I conducted more than 70
interviews and I've realized...
that most of the candidates
have absolutely no idea how to
write at all and how to write
especially for SEO optimization!

sSdwebdesign.org
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There are TWO main types SEO copywriting (by quality and by
objectives):

1. Copywriting for posting texts in the main website. That's the
copywriting we use for selling more or better. It's more expensive, requires
higher quality and an in depth research before the actual writing of the texts.
It's recommended for the owner of the website (the specialist in the field), to
write the text himself or to give as many guidelines as possible and a really
detailed description of the website's purpose - according to them the copywriter
will write the rest.

2. Copywriting for posting in other websites. Many people think of that
when thinking of ,SEO copywriting™, and that's why in this lecture we'll
emphasize on it — because we write one text on the website, but for better
ranking we need much more.

It could be for link building, PR or for posting in social networks like Facebook
and Google+. It's cheaper, in most cases it doesn't require an in depth research
before the writing of the texts.

SEO
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Copywriting for link building - for posting in social networks.
Short texts at about 200-300 symbols, one or two sentences.

Copywriting for link building - for posting in directories.
Short texts at about 200-300 symbols, one or two sentences.

Copywriting for posting in Facrbook, Twitter and Google+.
Copywriting for posting in affiliate websites and article

directories, for link building. It's more expensive, requires higher
quality and length of the texts 400+ words.

SEO
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If we don't write something interesting, no one will post a link to our
website!

Even if we write the content and do the link building ourselves, there won't be
much point — users will land on the page, they will see that the content is no good
and leave the page. They won't understand the advantages of the product or the
service we're selling, and we won't make any profit of the text on this page!

Such pages don't have any chance for high ranking. In low and average
competitive niche you may be able to rank amongst the first 10, but it will
be for a short period of time.

Because this page will has enormously high Bounce Rate and Google will know it!

Don't forget that all websites ranked on first page for keywords and with
good traffic are being checked manually by Google moderators!

SEO
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It all starts with the content!

WOES OF A LITERAL MARKETER: LN BAIT

ol e What is link bait?

YEAaH.
HE SHOULD
JUST START

A BLOG,

LENNY WaS A HOPELESS MARKETER WHO TooK THE
TERM “LIMNK BAIT" A LITTLE TOQO LITERALLY.

SEO
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Link bait is a commercial

-~ activity (hidden or presenting

itself as a nonprofit), with
purpose (almost for free)
naturally attracting links to
website.

Recently the link bait
techniques are being used for
attracting audience - link bait
techniques for attracting
Facebook fans and Google+
followers.

Sdwebdesign.org
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Types of Link bait

Link bait types and link bait techniques:

News and stories. They should be really new and interesting articles. Or
they should be rewritten in a new, fascinating manner.

Discussions (they should also involve interesting story)

Hate - attack someone (better to be a famous person) or something,
express an opinion on an interesting topic

Lists with useful resources (list with the best directories and social
networks)

Video clips (interesting, funny, useful)
Competitions and games with prizes
How-to guides (and video).

Funny stories, jokes

Infographics.
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Most effective, but pricey: Organization of events!

Organize a big event and... you'll get links even from websites of your
competitors!

Another idea for a long term Link bait: If you're selling a popular product
(or many products), build up an affiliate system in your website.

Content Linkability by Website Category

Social,

Fresh-Content —— 1= Social, Static ' Socially-Acceptable = Taboo
Focused
Y | J | J | |
FunnyOrDie Best Buy Insurance Pornography
YouTube NewEgg Real Estate Drugs
New York Times Cafepress Moving Casinos
TechCrunch Zappos Online Schools Payday Loans
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Content driven link building

... and manipulative link building. To do or not to do Link Bait?

100%

90%

BO% A

70% A

60%

50% -~
B Content-Driven Link Building

A0% - B Manipulative Link Building

30% -

20% -

10% -

0%

Social, Fresh-  Social, Mon-Fresh Socially Taboo
Content Focused Content Focused — Acceptable

SEO
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What happens with the perfect article?

The perfect link bait of the super interesting article is something like that
(graphics shows article share in a non-commercial niche :

PERFECT LINK BAIT
DISTRIBUTION

That's why the quality is important!

SEO
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This affects on texts ranking and on results of the product we're promoting! The
evaluation is: 1. Where will they rank and 2. What will be the readers interest
(attendance for the advertised site)!

Most important: how relevant the texts are, how thematically is their content.

Less important: are there any links to them, will they attract a lot of readers
interest, is there at least one article with successful link bait?

Why is it less important:

1. At a budget link building campaign not each post is being linked!

2. Because we're talking about copywriting for SEO, and not for PR or advertising.
3. Because in over 85% of cases link building in not being made for something
extraordinary, but for business sites offering paid services and products. And these
sites have a really small chance for link bait, so don't count on it.

SEO
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We've got 50 articles: Evaluation of quality?

Example: If our campaign is to post fifty articles in fifty different websites with a
link in each post to a given website and each one of the articles is ranked on
average at 40™ position at searching by the wanted keyword, our website will come
up with X positions.

If, however, the texts of each one of 50 articles are written with better quality
and thanks to that they rank on average 30" position for the keyword, the website
will come up much higher.

As a result: 5% better copywriting quality for each article usually gives about 20-
30% better results for capmaign of about 50 articles, because the articles are
many, and the result multiplies.

And what if the link building campaign is bigger :)
So, now think about campaigns with 200, 300 or more articles!

SEEO
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Keywords types and research

Real money can be earned from an average difficult
keywords - phrases of two, three and four keywords!

Conversion Rate by KW Phrase Length

six+ word phrase
five -word phrase
four-word phrase
three-word phrase

two-word phrase

one-word phrase

5 10 15 20 25 30 35 40

Dala Source: Average Conversion Rate
E C——  ZonePweb (B S€0MOZors
" e
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SemRush Keyword Tool
Wa tChE‘S L] Desktop TUTORIAL || PDF |

Eeyword Full search For google.com database 'E'

CPC DISTRIBUTION TREND

4 0 I I ‘ ‘ I I I I I I
PHRASE MATCH REPORT 1 - 100 (122,892)

| 0] [ riers |

Keyword CPC = Com. = Results = Trend SERP source

ORGANIC SEARCH

Yolurme 135K

Mumber of results 1.3B ru

CPC 52.21 e

Competition 1.00

.
° mmnnnp|| Ill

a

apple watch 1,000,000 0.25 0.64 42000000 | [y
watch espn 673,000 4.05 0.02 25,400,000 |y
watch series 450,000 348 0.00 465,000,000 il
watch free movies online 301,000 0.44 0.28 453 000,000 ‘
michael kars watches 246,000 078 1.00 10,400,000 g
4
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SemRush - related Keywords Tool
Wa tChE'S L Deskbop TUTORIAL || PDF |

Feyword Related For google.com database 'E'

ORGANIC SEARCH CPC DISTRIBUTION TREND

RELATED KEYWORDS REPORT 1 - 100 (2,856)

[) [rives

Keyward CPC = Com. = Results = Trend Last update SERP source

Volume 135K

NMumber of resulks 1.3B U

PAID SEARCH ip

%]

CPC $2.21 o

Competition 1.00

.
> | Ill

[
I

apple 3,350,000 0.98 0.05 1440000000 L. 27Aug201s
apple watch 1,220,000 0.25 0.64 sog000000 , Mg 27Augz015
iphone 450,000 316 0.84 1340000000 L. 27Aug201s
iwatch 201,000 0.53 0.28 5,030,000 J__.. 27 Aug 2015
apple watch price 165,000 019 0.68 249,000,000 kb 27mug2015
—1
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The copywriting goes hand in hand with the internal

optimization! . } o
The "Perfectly” Optimized Page
(for the example keyword phrase "chocolate donuts”)
The internal optimization Page Title: Chocolate Donuts | Mary's Bakery
(OnPage SEO) on site level and o bestecty vt oy choceiotey s ever e,
the copywriting are the most
important parameters for the I

optimization in general!

Image Filename:

The content is king! Links are chocolate-donuts. jpg

only consequent of content!

Photo of Donuts
(with Alt Attribute):
Chocolate Donuts

Chocolate Donuts from Mary's Bakery

Body Text:

chocolate donuts

donuts

chocolate donuts__

chocolate donuts,

S‘ _o Page URL: http://marysbakery.com/chocolate-donuts
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OnPage SEO - the perfect internal optimization

The "Perfectly” Optimized Page

(for the example keyword phrase "chocolate donuts”)

It's good to have the keyword on
several places:

- at the beginning Of the text - in Page Title: Chocolate Donuts | Mary's Bakery
the first 2 paragraphs; el ety et ity chocotely oot v e
- in the middle of the text; ' '

- at the end of the text;

H1 Headline:
If the phrase contains two or more Chocolate Donuts from Mary's Bakery
words, the words should be present mage Filename:  Body Text:
in text also Separately! chocolate-donuts. jpg chocolate donuts

danuts,

Photo of Donuts
(with Alt Attribute):
Chocolate Donuts

chocolate donuts__

chocolate donuts

Page URL: http://marysbakery.com/chocolate-donuts
1
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1. Title. Most important! Up to 60-70 symbols!

<title>Meta tags and Seo optimization</title>

2. Description. Secondary! 120-150 symbols!
<meta name="description" content="Meta tags and Seo optimization, what is
meta tag, where and how meta tags are being used" />

3. Keywords. Doesn't work from long time in Google!
<meta name="keywords" content="seo, seo optimization, meta tags, meta
tag" />

4. Robots. Be careful with them!
With this tag you can tell search engines to not index your page or to not follow
links on the page!

<meta name="robots" content="index, follow" />
<meta name="robots" content="noindex, follow" />
<meta name="robots" content="noindex, nofollow" />

5. Author.

< n ="author" tent="3D Web Design" />
ea
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Give me

% = allthe
£ N Factors!!

b N

Google’s 200

Ranking Factors:

THE COMPLETE LIST

SEO

KOH®DEPEHLMA 2015 Sdwebdesign.org



Factors for ranking: Google Ranking factors 2012
Components of Google's Ranking Algorithm

{According to 72 SEOs Surveyed for SEOmoz's Biennial Search Ranking Factors)

ensite e x

Trust/ AuthbYrity of
the Host Domain

Link Popularity of
the Specific Page

Anchor Text of External | =T ==

Links to the Page
22.33%
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Factors for ranking: Google Ranking factors 2014

Weighting of Thematic Clusters of Ranking Factors in Google
2014 Start

Domain Level Keyword Usage
(e.g. exact-match keyword domains,
partial-keyword matches, etc.)

Social Metrics
(e.g. quantity/gquality of tweeted links,
Facebook shares, Google +1s, etc.)

Domain-Level, Link
Authority Features
(e.g. guantity of links to the
domain, trust/quality of links
g to the domain. domain-level
User, Usage, & Traffic/Query Data e PageRank, etc.)

(e.g. traffic/usage signals from e

browsers/toolbars/clickstream, 20.94%

guantity/diversity/CTR of gueries,

etc.)

CTR & Traffic

Page-Lewvel Link Features
(e.g. PageRank, TrustRank,
Domain-Level Brand Features guantity of link links,

(e.g. offline usage of 8.59% anchor text distribution,
brand/domain name, mentions guality of link sources, etc.)

of brand/domain in

news/media/press, entity Page-Level KW
iati t
association, etc.) & Content Features

(e.g. TF*IDF, topic

Page-Lewel, Keyword- quantityfrelevance, etc.)
Agnostic Features
{e.g. content length, 14.94%

readability, uniqueness,

load speed, stc.)



OnPage SEO optimization: Content Ranking factors 2014

Sitespead 0.11

Position of Keyword in Title (Character) 0.10

Length of URL 0.10

Position of Keyword in Title (Word) 0.10

H2 0.07

Video Integration

Keyword in Title® 0.02

Keyword in Description® 0.01

URL is no Subdomain | 0.00

-0.01 Keyword in URL

-0.02 Flash

-0.02 Keyword in Domain Name

e

-0.15 -0.10 -0.05 1] 0.05 0.10 0.15

0.20

0.25

0.30

0.35

0.40

v



OnPage SEO optimization: Technical Ranking Factors 2014

Relevant Terms 0.34

Proof Terms 0.21
Number of internal Links 0.16
Keywords in Body 0.15
HTML Length 0.14
Text Character Length® 013
Word Count 013
Keyweord in external Links® 0.11
Sentence Count 0.10
Keyword in internal Links*® 0.10
Number of external Links 0.08
Irnage Count® 0.07
Keyweord im H2* 0.02
0.00 | Flesch Readability
-0.01 Tide Character Length
-0.03 AdSense Blocks
0.03 Keyword in H1*
-0.03 Adlinks
-0.03 Adiense
0.03 Adlinks (without AdSense)
0.6 TFIDF*
0.15 0.10 0.05 0.05 0.10 0.15 0.20 0.25 0.30 0.35 0.40



The perfect OnPage SEO optimized page
Or what you have to do :)

gy ey At . W ——————
- m A -y - -

B aF = N - e S - TY e

1. The page should load quickly. The speed is most important for mobile devices.
2. Therefore there must be a Mobile version?

See the next slide :)

=

KOH®DEPEHLMA 2015 Sdwebdesign.org




Usability from mobile devices?

KOH®DEPEHLMA 2015 Sdwebdesign.org
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Is the page with the best content on the topic on the Internet!

- Contains keywords in the title.

- Has unique title (include the brand or domain name in it).

- Has a short title (titles under 45-50 symbols rank better).

- Has completely unique (and relevant to the title) content.

- The content is longer than 350 words, but is shorter than 1000 words.

- Has a short URL address (and it's published in your primary domain, not in a sub domain).
- Has a custom entered by you URL address (not automatically generated by CMS).

- Contains the keywords in the URL address (or at least the most important 1-2 words).

- Numerous internal (and external) links (with stop words) point to the page.

- There's a “call to action” meta description, which is different from the title!

- There's at least 2-3 pictures (with correct alt tag) and video in the content.

- Contains heading tags in the content (h1, h2, h3).

- Contains the keyword at least twice in the content.

- Contains singular and plural form of your keywords, contains the definite keywords as well as
their synonymes.

- Contains also other words and phrases for which write other websites on the same topic
(research the pages of competitors).

- It contains useful for users content!

- There are links to useful resources on the topic in the content: and internal links to other
pages on the topic in your site, and external links to other sites (links only to quality sites that
are not your competitors).

- No advertising in the content (Adsense ads lower your ranking).

- It covers everything on the topic or at least the most important facts.

>E0D
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From your article should be understood: What, where, when, who, why?
...and one more (from me): for what we want our article to be ranked in Google?

- You should write stories, not to list keywords!

- Only the free, article-like text is unique for Google!

- Text that describes the parameters of the product (online store) and text which
represents list of products or services is NOT unique text for Google!

- If this text is stolen from your website, you can't even report it to Google!

Article parameters:
The article should have unique title! And to contain your keywords in the title.

To have a short and exact title.
To have completely unique (and relevant) content, where the story is well told, so it
doesn't seem that the content is written only to promote a website, product or

service.
To have interesting, funny, fascinating content. The content should be longer than

300 words! The more, the better (but below 1000).

SEO
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- There should be “call to action” in the text (this prompts the user to something,
the post should has a purpose - this way the content looks less like spam)!

- There should be at least one useful thing or information for users!

- In the content there should be links to useful resources: internal links to other
similar pages in the website and external links to other websites.

- There should be pictures in the content (with correct alt tags). The alt tags should
be LONGER than one word!

- There should be h1, h2, h3 tags in the content, lists (li) and paragraphs (p).

- Keywords should be mentioned in singular and plural, definite article, synonyms
of the keywords, as well as other words and phrases which are mentioned in similar
websites.

- Keywords should be mentioned at least twice in the content.

But everything should be in moderation, the content shouldn't seem as written
for optimization! The keywords shouldn't be more than 3,5% (if the text is for the
main website)! It's recommended for them to be up to 2% !!! if the texts are for
link building (for posting in other websites).

Keyword Density? The solution is SeoQuake for Firefox.

SEO
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Quality rating? Percentage unique phrases of 3-5 words?

Text uniqueness? Do you remember what Google has rolled out back in 20137
Pay attention to: >95% relevant text and % unique phrases of 3 to 5 words!

AKTyanHu napameTpu 3a knacupade Ha URL agpec B Google 3a 2013r.
Exact match domain Ha kniouoeata gyma

Title > ot 40 cumBeona
Adsense peknama ewe mepeute 720 px

Kniouoea gqyma swe H1 Tar
Kntouoea gyma ewe Title
% BBHIWHW NWHKOBE CC Stopwords
Bpoi gymw > 130 <3000
CroTHOWweHWe Ha Dpoi gymu anchors Ha BLHIWHWTE NMHKOBE
bpoit Ha w3obpawenuaTa > 0
BrTpelwnu nuHkoee cbe stopwords
BrHWHK nuHKoBe ¢ knioyoen gymn >1 <33%

lMpouexT EbHWHKM NuHKoBE rel=Nofollow >1 <50%
Kauecteo Ha TekcTa >35% ymecTeH TexcT, >12% kmioyosy gymu

Konko Like, Tweet u Retweets uma URL anpeca B coymanHuTe mpesm
YHukanHocT Ha TexcTa (% yHukaniw dpasu 3-5 gymu >60%)

: 1 bpoi exogAwwm nuHKoBe (0T DPOR paznUYHK JOMERHH )
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Unique text - terminology?
Nobody knows exactly how Google checks and what exactly is considered for “unique
text”, and what for “duplicate content”!

It's been established with experiments that a completely (100%) unique content is
the unique sequence of 4-5 words. Meaning, such content ranks in Google much
better than partially unique content!

It's almost impossible to write numerous phrases and sentences of that kind of
strongly commercially English topics. Unless you write nonsense. Don't try to do it,
because you'll receive the opposite effect!

How to check the uniqueness of the text:

Copy the first 5 words in the text and run the exact match search for the expression
in Google, for example “for this text in in quotes”. After that check the uniqueness
from second to sixth word, from third to seventh, from fourth to eighth, from fifth to
ninth...

Very annoying! Automation? The SEO tool for such text check is called Advego
Plagiatus.

SEO
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MpokcK cepeep
Mcnone3oBaTh NpoKoK

Anpec:
NoruA:
CoegnHeHKHE
TalMayT, cex:
OrpaHUYeHKe Ha pasmep, Ko
Mowck

MpepeIBaTE NpM coBNaaeH bones, %%

YuUMTEIBaTE COBNageHMA oT, %o

PasMep WWHrna, cnoe:

MNouckoBanA dpasa, cnos:

MNoWMCKOBLIE CUCTEMBI:

AHTHIENT

BronounTe cymby:

Baw wknwoq:

—

Maponk:

16

256

30

Google

MopT:

S

(©

e |:1—
2-

2 @3-

- 90)

- 5120)

- HE MPEPLIEATE )

100)

10)

10)

[ CoxXpaH|TE ] | OTMeHa

KOHEPEHLLMA 2015

The settings I'm using.

Timeout:

Use minimum of 10 seconds, because
Google may ban you temporarily!

Recommended: 20-25 or even more
seconds.

If you choose Yandex too, set the
timeout at minimum 35 seconds!

Sdwebdesign.org



Use of Advego Plagiatus: — examples for 100% unique text
(the example is from the page with our copywriting services)

Jﬂ)aﬁ.n Mpaeka [poeepka yHWEaNBHOCOTWM  Cnpaeka

J P | q i | y D J 5 | 7] JKo,qupoﬂma: |'|.fu'INDG'|.f'.n'5-1251 "|
Jﬁ;,a,pe:: | | x J MrHopwpoeate goMeHsn | 3dwebdesign.org |
KakBo & KonWpaWTHHE? -

KonupalTuHrbT (Ha aHrnuiAckk “copywriting”) npeacraBnABa NpoLeckT Ha HaNWCBaHE Ha TEKCTOBE 33
NoCTBaHE B WHTEPHET caiToBe, 3a NP npegHasHadeHwe, 3a NedaTHa, 1B W paano peknama. Tesn
TEKCTOBe Ce MULLAT 0T X0pa Hapu4aHW KonMWpanTepw.

Kakeo e konupaiTep?
KonupantepsT (Ha aHrngs

5] Nposepra gorymenta [52|TBEHOTO HanncBake
Ha TeKCT, MMaT aBTopCKy
MHbopMaLyRA:
Kakeo e SEQ KonWpali T |YHMKanbHOCTb Tekcta 100% / 100%. OTAMYHAA
SEQ KONWpalTWHIBT (Ha| |yHUKANBHOCTb TEKCTA. a cneundnyHn
TEKCTOBE NO CneykansdH [ T‘y‘l{ BEYe BCEKK
TEKCT Ce Hanucea Nno Tak cobeHo BaxKHO.

CI'IELI,MCI]HHE Ha SEQ kKoM —

Korato e Heobxoanmo A [Loac. ) omea | [Browposr | [€ A3 CE HanMwaT
Ka4eCTBEHO W BCEKK 0T 7 ‘Ta 3a yeb caiiTose,

BCEKKM OT THX TD.‘FIEBE Oa € YHWKaneH W pasnu4ded oT ocTaHanuTe 49, KaTo OTOENHO 0T TOoBa TD.‘FIEBB M O4a

-

—I . PepakTop TekcTa
[15:10:50] ¥umranoHocTe Tekcta 100% / 100%. OrAmunas yHMKEaNbHOCTE TEKCTA. E'
( L= ¥ypran
>
I II_I.narHaTj,rc roToe K pabote | 1687 cumecnoe
KOH®EPEHLLMA 2015 5'—"“'5th§“3“-ng
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Use of Advego Plagiatus — examples for NON-unique text

Darik News: http://dariknews.bg/view_article.php?article_id=1336690

vy
J Pain [lpaeka [lpoeepka yHukaneHocotn  Cnpaska

J ¥ I | 1 L | ¥ @ J 5 | (7] JKo,qnpoBKa: |'|."'J'INDO'I."‘.I'5‘1251 "|

JA,a,pec: | | x J HIrHopupoBaTe AoMEHBE | dariknews.bg |

MM reEPB e nmbpBa NONMTHYECKa ckna B [TbpBW MHOroMaHaaTeH w3bupaTeneHd paloH, cod4at _—
pesynTaTh oT BYyepallHuTe u3bopw 3a 43-to HC. M'EPB & nogkpeneHa oT 36,52% OT MMalUWTe NpaBo Ha rnac.

|_ nokasearT, 4e - LBTDpM r, KaTo NapTHAaTa I _ 16,57% ot
OOBEPWETO Ha XopaTa. TpeTH ca nea c 13,80%, cnegBaHw l PeioimaTnpcxm bnok — B3HC,
A6, ACE, HNCA, CAC ca ycnenw aa cnedyenaT AoBepweTo Ha 7,22% . . Metw .
|Faioriiden ooer HOCH - BMPO € 6, /4

Llecta nonuTUYecKka ckuna B perMoHa ce odepTaBa BBLL ¢ 5. 81% . a ATaka ca nonvumnu 4.04% . Ofio 316
429 Haxa uMauMTe Npaso Ha rmac B Bnaroesrpaad A Mposepka AokymenTa [=7]
HapoiHK NpedctaBnTenr CH OCNOpBaxa B npeacpoy WHhopMaLms:
Mieyd RIETE EnenkErneay. YHUHANBHOCTE TeKCTa 45% / 10%. HeyHHHANBHBIA TEHKCT.
—I . PepakTop TekcTa
Hakmgeno 3% /1938 http:/ fwww.focus
Halgeno 3% / 1938 http:/ fwww.focus
Haigeno 2% / 4% http://www.bta.bg [ o] ” OTMeHa | EnokMpoBia
Hamgeno 2% / 18% http:/ iwww.bta.bg
Hakgeno 2% / 12% http:/fwww.bta.be/be/c/VT/id/ 926388
Habigeno 3% / 11% http://flip.ba/cluster/3adfébB84629146b2%02dd0a776ecfhd

[15:15:58] Hahgeno 6% / 32% coenagerwia: http://www.focus-radio.net/Tac ion=news&id=781684%EAE=1

[15:15:58] Hahgeno 6% / 32% coenagedwmia: http://www.focus-radio.net/Taction=news&id=7816&684

[15:15:58] Hahgeno 55% / 87% cosnagenwii: http://tvdarts.com/index.php/blagoeverad/7035-gerb-vodvat-ubeditelno-v-blagoeverac
[15:15:58] Hafigeno 55% / 90% cosnageHwi Bcero

[15:15:58] 3apava npepeada ([peebiwed nopor 35% (cM. HACTPOMKK) COBNaASHMNA. ) -

< | il r
( (: =l kypran

Sﬂnamawc roToe k pabote | 811 cumeonoe =
T~

KOH®DEPEHLMA 2015 Edmehde‘sign.nr'g
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http://dariknews.bg/view_article.php?article_id=1336690

Why do you need to generate many unique texts?

- That's the fastest, most precise and cheapest way for writing many articles for short
posts in the Internet.

- All of the contemporary SEO tools work with

- It can be written qualitative and to generate great unique texts

- But they have to be handwritten.

- And you should really know how to write them!

How it's called, how it's written and how does it look like?
It's called spin format or spin syntax, spinning. A similar software is called “spinner”
or ,article spinner".

Where you can test it and how to generate texts?
http://SeoGenerator.Ru - A free desktop software!
Free Article Spinner (online tool): http://articlespinner.eu

Advanced Spinner (again free): http://articlespinner.eu/advanced-spinner.html
Unique Articles (partly free): http://uniquearticles.eu

SEO
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http://SeoGenerator.Ru/
http://articlespinner.eu/
http://articlespinner.eu/advanced-spinner.html
http://uniquearticles.eu/

Text uniqueness with SeoGenerator — writing text in spin format

©@ O K

MeHepuwpoBaTe Ccradoexka Macrep BEOdA

LabnoH PesyneTtaTt

Bl wln0r B« 0]

SEQ Anchor Generator { PRC|} { — |:} {nporparsa, nOpemHasHadYeHHAHR | IpOTDaMMHEL OROOVET ,
=¥ nNpenHazHAYEHHEI]} ONE {DeHepaUMH | COSOaHMA]} VHMESNEHHK [+, +0NMCAHMN CaMTOE |HASESHMHA CANMTOE |
=+ {aHMopoE|TerRcToE ccmmoK}l] .lloomep=mEanTca [+,+4 [+ ¥ +nepefopH |DepecTaHcEXM] | EMO®MEHHETT CHHTaKRCHMC] .
£+ {BEcTpoeHHHE |} MacTepa EEOOa NOSEOQIHEDT SIHAYMTENEHO VCOHODMTE OpOLEeCcc HAOMCAHMA MCOXOOHOTO TEKCTa.

O QbpaboTka
CNy4aiHaA reHepaLyiA BrntounTe 0fn. no nopaaky (%)

| AETOKOpPEKLYAA |

OrpaHy4MTe ANMHY CTpOKKM 0T | 50 - | ao | 1010 - |

| DN TpawMA |

ECNIM HE MOAXOAMT TO |Oﬁpe3aTb CTpOKY - |

|:| OrpaHHYKTE KON-80 EapHMaHToB [ZGUCI T]

Kon-so: 1 ¥poseHe BnoxeHHooTH: 2



Text uniqueness with SeoGenerator.Ru -
clearing duplicates from texts

@ WaGnon.tt - SEQ Anchor Generator version 2.3.0

Darn [paska MHcrpymentel Bug  Hacrpofikm
MNenepupoeare OcradHoBka Macrep eeoga

Momoie

O nporparpe

@7 Pexomengyem

[ MNepeMewaTe ] [yﬂa“EHHE ”ﬂ}‘iw“] [ nepenoc no cnosam [ MoacseTka crpok
1 S5EO Anchor Generator PFRO - OpoOrpaMMEEE OpOOyKT, OpedHaSHaYeHHNW OIS DeHeDallMM VHMKSABHBEN Hi -
Z S5EO Anchor Generator - NpOIpaMHMEER OpOOVET, OpenHaSHAaYeHHEN I COSOa8HMA VHMESIIEHEK :—1&33&:—ul:l
z S5EO Anchor Generator - nporpamMmMa, OpenHdasHadYeHHad I8 CoO3AaHMHE YHUEAMBHHX TeKCcTOE CCHEIIOR, Hi
4 S5EO Anchor Generator PFRO OSOaHMAE VHMEaSAEHEN OOMCaSHME Cai
5 S5EO Anchor Generator PRO | YaaneHne noxommx |§| HHEDI INA DeHeDaLUMM VHMEANEHEX Ol
& SEOQ Anchor Generator - YOanATL IIIH CO3INaHMa VHHMEAMBEHREX HaIEaH]
7 SEC Anchor Generator PRO IHaHMAa VHMREaAABHEX TeKCTOEB CCHEIOK
8 BEC Anchor Generator PRO ) MaeHTHYHBIE @) MeToAOM LUMHMAOE HHEIT OMA DeHeDallMM YVHMESILHEM i
3 S5EO Anchor Generator PFRO SEHEDAUMM VHMKANMEHEK HaAIEaHMM Cal
10 SEO Anchor Generator FRO I O DeHepalMM VEHMESJLHEXK OO
11 SEC Anchor Generator - AMUHS WmHEnE 5 = IIIE TeHeDallMM VHMKaIbHHEX OOMcal
1z S5EO Anchor Generator FRO - = EIT ONE CO3IOaHME VHMEaATBHHEM HAaSE
1z S5EO Anchor Generator - FEREES o G ) 10 =1 onma Cco3INaHMA VHHMEANBEHEXN TeRCTO!
14 SEOQ Anchor Generator - IIIH CO3INaHMa VHHMEAMBHREX TeRCTO!
15 SEOC Anchor Generator PRO EpanMM YHMEAMBHHEIE aHKODOE, OOMCal
1 SEO Anchor Generator PRO OaHMAE VHMHEaIABHEM OOMCcaHMK calMTol
17 S5EO Anchor Generator PFRO — OpoOrpaMMEEI OpoOyKT, OpedHasSHaYeHHEN IS DeHeDallMM VHHMEaSABHBREX Ol
1 S5EO Anchor Generator PFRO ODOTDaMMHER OROOVET, ODedHaSHaYeHHEN OA8 TeHeDalUMM WHMRAMABHEKN Has:
13 S5EO Anchor Generator - NOOTDaMMERI OROOVET, OReMHaSHAUeHHHENM JIIH DEHEeDAIMM VHHMEKSNBEHEK OOIMCaI
Zo S5EO Anchor Generator I OpoODPDaMMHER OpOOVET, OpEOHASHAYESHHBE ONMA DeHSeDalMH VHHMEANBHEN HASEAHM
Z1 S5EO Anchor Generator FRO nporpamMMa, OIpeqHaSHagweHHad O CoO3INaHMA WVHHMEAIRHEXY TeRCTOE CCEIIOR ~
1 | 1 | 2
CTaTHCTHES
MuHMManeHaA AnvHa cTpokk: 256
[ KonupoBaTe B Bydep ]
CpeaHaa anvMHa CTPOoKM: 273
MakoiManeHaa AnWMHa CTpokia: 290 [ CoxpaniTe B dalin ]
Keon-so: 2000 ¥poBeHe BNoXEHHOCTI: 2




With these small tricks, which can be done in less than 60 seconds by editing one
article, you can raise the text uniqueness without spoiling their quality.

What's best: You may apply these techniques not only for text uniqueness and
for writing templates with spin format, but also for handwritten unique articles -
they work even if you use them for creating one single article!

These guidelines are based on our experience. You can NOT find them
somewhere on the Internet.

They're used only by good copywriters, who should have written many texts, but
they should also be practicing SEO analysts - they should be able to take into
account and to analyze the results.

The techniques... on the next slide :)

SEO
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Techniques for raising the percentage of text uniqueness

Quickly put your 3D glasses!

On the next slide is
-~ Jennifer Aniston in
swimsuit!

SEO
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Techniques for raising the text uniqueness

Technique 1: Branding! Adding the domain or company name in text increases the
uniqueness of texts!

Technique 2: Add a number (with words or with digits), punctuation marks, smiles.
Technique 3: Adding adjectives to nouns or their change.

Technique 4: Surround the non-unique text with unique. Add a article-like text before and
after listing your services (or Product Characteristics).

SEO
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1. Branding:

Wrong: We sell women's clothing online.
Right: Company X Ltd. (or site X) sells women's clothing online.

2. Adding numbers and punctuation marks:

Even better: The website womenclothing.com sells ... 732 (random figure)
models of women's clothing online :))))))))))

3. Adding adjectives:

The perfect website womenclothing.com sells 859 models of qualitative
women's clothing online.

Our website womenclothing.com offers 63 models branded women's clothing
online.

SEO
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Increasing uniqueness of texts

4. Surrounding of the non-unique text with unique.
Wrong product description:

Product name in the online shop: Mountain bike Sprint CASPER 20

Product description:

199.00
Steel frame CASPER 20"x9.5". lnaunuckm senocunen CASPER 20 ._“LIEHB nesa
Rigid fork 20"x132. WTweet| S4] Mpenoprusane 1a Tosa 2285 f.£|

Plastic V-BRAKE brakes.

SRAM MRX 5 gears.

Single-wall aluminum bars 20"- NRG. .
Accessories: Bell, footboard, reflectors. % @

o=

cpegHa oueHka 5.00 ot ofwo 2 rnaca

CToMaHeHa pama CASPER 20"x9.5".

Tebpna eunka 20"x132.

MNnactwacosw \V-BRAKE cnupaqku.

SRAM MRX 5 cropocTw.

AnYMUHUEEN EOHOCTEHHW WiHK 20"- NRG.
Agcecoapn: 38LHEL, CTENEHKE, pedneKTOpH.

SEO
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Correct:

Product name in the online shop:
<h1>Mountain bike Sprint CASPER 20</h1>

Product description:

<p>The mountain bike Sprint CASPER 20 is suitable for children between the age of
four and eight, weighing from 18 to 35 kg. It's a cheap alternative to more expensive
models bicycles of the Bulgarian manufacturer Sprint.</p>

<h2>Technical characteristics of Sprint CASPER 20</h2>
<|i>Steel frame CASPER 20"x9.5".</li>

<li>Rigid fork Sprint 20"x132.</li>

<li>Plastic V-BRAKE brakes.</li>

<li>SRAM MRX 5 gears.</li>

<li>Single-wall aluminum bars 20"- NRG.</li>
<li>Accessories: Bell, footboard, reflectors.</li>

<p>At the moment at bicyclesshop.com we're offering promotion with low prices of
all Sprint models, buy the model CASPER 20 now!</p>

SEO
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SEO Tools:

Best Free Article Spinner (online tool): http://articlespinner.eu/

Unique Articles (online generator): http://uniquearticles.eu/

SEO Generator (desktop software to generate many texts from spin format):
http://seogenerator.ru/download/

Advego Plagiatus (desktop software to change texts uniqueness):
http://advego.ru/plagiatus/

Articles:
SEO copyrwiting:
http://3dwebdesign.org/forum/quality-english-websites-blog-post-service-t2139

Changes in factors for ranking in Google for 2014 and 2015:
http://3dwebdesign.org/seo-factors-2014.png

SEO
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http://articlespinner.eu/
http://uniquearticles.eu/
http://seogenerator.ru/download/
http://advego.ru/plagiatus/
http://3dwebdesign.org/forum/quality-english-websites-blog-post-service-t2139
http://3dwebdesign.org/seo-factors-2014.png

Market Samurai (Paid tool): goo.gl/RGv7u
Prodvigator (partially paid, works mostly with Bulgarian and Russian
keywords): http://goo.gl/9AzsJ1

Google Trends (free): http://www.google.com/trends/
UberSuggest (free): http://ubersuggest.org/

Majestic (partially paid):
https://www.majesticseo.com/reports/keyword-checker
Ahrefs: https://ahrefs.com

Moz: https://moz.com/tools

Keywords Analysis (free, integrated with Majestic):
http://keywordsanalysis.eu

Not working with keywords in Cyrillic, but again great tools:

Wordstream (partially paid): http://www.wordstream.com/keywords
Semrush (the best tool, partially paid, works with many languages, except
Bulgarian): http://www.semrush.com/

SEO
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http://goo.gl/RGv7u
http://goo.gl/9AzsJ1
http://www.google.com/trends/
http://ubersuggest.org/
https://www.majesticseo.com/reports/keyword-checker
https://ahrefs.com/
https://moz.com/tools
http://keywordsanalysis.eu/
http://www.wordstream.com/keywords
http://www.semrush.com/

I ‘ Questions?

Sdwebdesign.org

Y 4




Thank you, SEO Conference 2015!

Contact me:
http://3dwebdesign.org/
http://3dwebdesign.org/eduard-dimitrov
Social profiles:
https://twitter.com/web_design_seo
http://www.facebook.com/web.design.seo
https://plus.google.com/+EduardDimitrov

https://plus.google.com/+3dWebDesignOrg

SEEO
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Whats's Your
SEO score?
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